OHNaWH-WKoNa
aHIMMIACKOro A3bIKa
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[Tone3Hada nekcuka no teme

«AHIFMMNCKUN A3bIK ANA
MapKeTo10roB: 6a3oBbIN
C/1I0Bapb»

OCHOBHble TEPMUWHBbI MO MAPKETUHTY

a cartel /ka:(r) tel/

KapTenb (MOHOMOANCTNYECKOE 0ObeaNHEHNE)

a competitor

KOHKYPEHT, y4aCTHUK pPblHKa

a customer

nokKynaTtesnb, r|0Tpe6 nTenb

a demand curve

KpvBas crpoca

a discount

ckmaka

a distributor

AVCTPUBBLIOTOP

a franchise agreement

Aoroeop dpaHyamsmHra/GpaHLLmn3bI

a franchisee / freentfar'zi:/

dpaHyansm (npnobpetaet npaBo
MCMNOAb30BaHNA TOPrOBOW MapKML)

a franchiser /'fraentfaiza(r)/

dpaHuarizep (NpogaeTt NpaBo NUCMOAb30BaHNA
TOProBOW MapKw)

a haulage /'h>:lid3/ company / a transport
company

KOMMaHWA No rpysonepeBo3kam

a loss leader

NOMNyAAPHbLIN TOBapP, MPOAAOLLMIACA NO
3aHW>KEHHOM LieHe C Le/bio NpuBaeYeHns
nokynartenen

a marketing audit

MapKeTUHrOBbIA ayAuT

a marketing manager / a marketing specialist /
a marketing expert / a marketer / a marketeer

cneynanncTt no MapKeTuHry
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a penetration strategy

cTpaTterns NPOHMKHOBEHWA (Ha PbIHOK)

a producer

nponssBoanTesb

a retail margin /'ma:(r)dzin/

PO3HMYHaA HalueHKa

putennep / NpeanpusaTME PO3HUYHOM

a retailer
TOpProB/u
a sponsor CrnoHcop
a supplier NOCTaBLLMK

a USP (unique selling proposition)

YT (yHuKanbHOe TOproBoe npeajioxeHue)

a wholesaler

OonToBUK

an advertisement / an ad

peksama (B rasete, Ha TENEBUAEHUN U T. 4.)

an analyst

adHaNNTNK

an external audit

BHELUHWI ayanT

an intermediary

nocpeaHnK

an internal audit

BHYTPEHHWI ayanT

peknaMmmpoBaHneE, peEKIaMHaa AeATe/IbHOCTb

advertising

(Npouecc NpoABMXeHNA ToBapa Ha PbIHOK)
branding 6peHANHT
delivery foOCTaBKa

direct marketing

AMPEKT-MapKETUHT / NPAMOW MapKeTUHT

distribution

opraHu3auus cbbita ToBapa

domestic sales

NpoJaXxmn Ha BHYTPEHHEM PbIHKE

elastic demand

3M1aCTUYHBIN CPOC

inelastic demand

He3/1aCTUYHBIN CNpoC

price sensitive buyers

nokynartenun, 4yBCTBUTE/IbHbIE K USMEHEHWUHO
LeH

profit

npubbINb
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quality KayecTBo

reputation penyTtauunsa / UMmnaX ToBapa
cneumanncTbl N0 Npogaxkam / Toprosble

sales force H PoA P
areHTbl

turnover 0bbeM npogax / ToBapoobopoT

creating advertisements

Cco34aHne peknambl

doing marketing research

BbINOJIHEHNE MAPKETUHIOBOIro nccnefoBaHmMA

drawing up a marketing plan

pa3paboTka MapKeTVHIOBOro MJaHa

liaising with the sales department

BBaI/IMOAeI‘/’ICTBI/Ie C OTAEJIOM Npojax

presenting at a trade fair

npeacraBneHue q)I/IprI Ha TOprOBOI‘/’I BbICTaBKe

speaking to journalists

obLLeHme C XXypHanmcTamm

talking to customers

obLLeHNe C KINEHTaAMMU

writing press releases

HanncaHune npecc-peansos

[MpoAyKT 1 KaHanbl CObITa

TepMI/IHbI ANA ONnMcaHnAa ToBapoB

convenience goods / fast moving consumer
goods (FMCQG)

TOBapbl C BbICOKOM 060pavmBaeMOCTbHO U
HU3KOW LLEHOW: CONb, MbIJIO

white goods

KYXOHHas BbITOBas TEXHWKA: XONOANNbHUK,
TOCTEp

brown goods

BCA OCTa/JibHaA TeXHUKA: TeIEBUN30P, NbleCoC

perishable goods / perishables

CKOpOMOPTALMECs TOBapbI: AlLa, CbIpOe MACO

durable goods / durables / hard goods

TOBapb! ANNTENBHOIO MOAb30BaAHMA: MALUWHBI,
TexHuka (B Tom umcne brown n white goods)
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TOBapbl HEJO/ITOBPEMEHHOTIO MONb30BaHUA:
npogykTbl (perishable goods), yepHuna ans
npvHTEpa

nondurable goods / soft goods

Kananbl cbbiTa npogykumm

catalogues KaTasoru

mail orders 3aKkasbl MO nouTe

retail stores PO3HUYHbIE MarasnHsbl

sales representatives TOProBbl€ areHTbl, CreLnanmcTbl No Nposaxkam
telephone sales npoaaxwu no tenedoHy

websites camnThbl

wholesalers ONTOBbIE NPOAABL,bI, ONTOBMKMN

bpeHAVHT B MapKeTuHre

a brand image npecTmnx, obpas n penytauma TOProBon Mapkm

a brand manager bpeHa-MeHeaxep

nnatdpopma bpeHaa (onmcaHne CBOUCTB

a brand platform 6peHaa)

obelaHve bpeHaa (coOTBETCTBME
a brand promise NoTPebUTENBCKMX CBONCTB OXUAAHMAM
nokynarenem)

CyLWHOCTb BpeHaa (KpaTkmi KoHLenT,

brand essence N
onpeaensowmnin bpeHa)

brand vision KoHLenuus pa3sutus bpeHaa

co-branding napTHepCTBO ABYX bpeHA0B

yBeﬂVIHeHVIe/I'IOBbILUGHVIe

building brand awareness
N3BECTHOCTW/y3HaBaeMoCTn bpeHaa
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yBenYyeHve ymcia notpebutenen,

building brand consideration
npuobpeTatoLmx ToBapbl JaHHOro bpeHaa

building brand loyalty / increasing brand

. a3BUTME JIOANBHOCTN K KOHKPETHOMY BpeH
retention P P y bpenay

yBe/IMyeHue KoamnyecTsa notpebutenen,
building brand preference NpPeAnoUYNTaOLLNX KOHKPETHYH TOProBYHO
MapKy

NoAjep>KaHNe LLeHHOCTN 1 3HAYMMOCTH

maintaining brand equity 6peHaa

NCMONb30BaHWE NOABEMHOWN CUbl BpeHaa (ans

using brand leverage
BbIBOJA Ha PbIHOK HOBOTO MPOAYKTa)

Buabl 6peHaos

6peHa, KOTopbIN Jlydlle BCEro NpoAaeTcs Ha
KOHKPETHOM pbIHKe

a brand leader

a flagship brand BeAyL M BpeHs,
a generic brand HebpeHAOBbLIV NPOAYKT
a premium brand npemMmunym-6pens

HpeHs, ToBapbl KOTOPOroO NPOAAKTCS MO

an economy brand
HW3KUM LieHaMm

an own brand / an own-label brand / a private

cobcTBeHHad Toproesaa Mapka
label brand P P

TOI1-25 caMbIX CUNBbHbIX CIOB B MapKeTuHre

you Bbl

free cBOHOAHDIN

because NOTOMY 4TO

instantly MIHOBEHHO, MOMEHTaJIbHO
new HOBbIM
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suddenly HeOoXWAaHHO

now cenvac

announcing coobuaet

introducing BMepBble B Npojaxe, npeacraBaser

improvement yNydLLEeHNe, COBEPLLUEHCTBOBaHME

amazing OLIJGnOMI/ITefIVbeII\/’I, N3YMUTENbHBbIN,
HEeBEePOATHbIN

sensational CeHCaLMOHHBIN, HaLLlyMeBLLNI

remarkable He3aypsAAHbIA, BbIAAIOLUNIACA, YAUBUTENbHbIV

revolutionary

PEBOJIFOLMOHHbIN

startling NOTPACAIOLLMIA, MOPa3nTENbHbIN
miracle yyao

magic BO/ILLEOHbIN

offer aKkums

quick 6bICTPbIN, CKOPO

easy nerko

wanted >XeNaHHbIN

challenge BbI30B, BO3MOXHOCTb

compare CpaBHuTE

bargain BbIFOZHAaA NOKYynKa, yaavyHas nokynka

hurry

cnewnTe, Toponntecb




