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[Tone3Hada nekcrka rno teme
«Bnpeopasbop: Kak
npeKpaTuTb A4apuUTb NJoxue
nogapku»

What's the worst holiday gift you've ever
received? For me, it's easy. My mom used to
consider Chanukah a belated back-to-
school holiday. We would get binders, pens,
staplers.

Once my mom wrapped this huge mystery
present that my sister thought was a
dollhouse. But it wasn't a dollhouse. It was

a trash can.

Most of us are actually terrible at giving
gifts. About $70 billion worth of presents
are returned every year in the U.S. So how
do we get... less terrible?

Here are 3 ways to improve your gift-giving
game around the holidays. First: stop trying
to make your gifts so delightful.

Research has shown that givers are
obsessed withthe moment of unwrapping
a gift even more than the gift itself.

to receive — nony4atb

Chanukah /'ha:naka/ — XaHyka (eBpericknii
NpasaHnK)

belated — 3ano3gansiii

a binder — nanka-perucrpaTop

to wrap /reep/ — 0bepHyTb, 3anakoBaTb
huge /hju:d3/ — orpomHbIin
mystery — 3araf0uHbIin

a trash can — Begpo 411 Mmycopa

actually — Ha camom gene
terrible — y>acHbI
worth /w3:6/ — ctoumocTb

to return — Bo3BpaLlaTb

to improve — ynyyiuaTb
a game (34ecb) — pa3BneyeHune

delightful — ouapoBaTenbHbIV, NpenecTHbIN

a giver — faputenb

to be obsessed with something — 6bITb
OAEePXMMbIM YeM-1160

unwrapping /an‘raepin/ — pa3sopayvBaHue
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We envision the look of delirious happiness
and the ecstatic exclamations like “Wow!
Oh my gosh! You really know mel!”

Ironically, givers are selfish. We want
something from giving: those looks of
delight. Those exclamations. This is why
items like hyper-specific kitchen gadgets
and fancy vintage clocks all seem like
fantastic gifts.

But it turns out, recipients often want
things that are far more practical — things
they can actually use. In one study,
researchers asked givers and recipients to
rate gifts along two metrics:

Desirability, like complicated but fancy
coffee maker, and feasibility, like a coffee
maker you can actually use without studying
the instructions.

They found that givers reliably chose the
desirable gifts. But recipients preferred
feasibility. So what's the most practical gift
you can give that people might actually be
grateful for?

Two: When in doubt, give cash. When
economists study gift giving,

they're very concerned with one
thing: waste.

to envision /en’'viz(e)n/ — pucosaTtb B
BOOHpaxeHNN

delirious — 6e3ymHbIi
ecstatic /1k’staettk/ — BoCTOpP>KEHHbIN
an exclamation — Bo3rnac

Oh my gosh! — O 6oxe moi!

ironically /a1’ ronikli/ — Kak HVY CTPaHHO
selfish — sroncTnyHbIN

delight — BocTopr

an item (3zecb) — npegmMer, Bellb

hyper-specific kitchen gadgets (3gecb) —
cneyynanbHble KyXOHHbIE MPUHAAIEXHOCTH

fancy — m3blckaHHbI

to turn out — OKa3bIBATbLCA

a recipient /r1'sipient/ — nonyJartesnb

far more — ropasgo 6onee, 3Ha4nTeNBHO
a study (3gecb) — nccnegoBaHme

a researcher — nccnegoBaTenb

to rate — knaccnduLmpoBaThb

a metric — KpuTepuin

desirability — npnBnekatenbHOCTb

feasibility — npyMeHNMOCTb, NPakTUYHOCTb

reliably — HagexHo
to prefer — npegnoynTatb

to be grateful for — 6bITb 6narogapHbIM 3a

when in doubt /daut/... — ecin He yBepeH...
cash /kaef/ — HannuHble geHbrn

to be concerned with (3gecb) —
paccmaTpmBaThb

waste — nycras TpaTa
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Let's say hypothetically that my
grandmother buys me a sweater that | hate,
and your grandmother also buys you
sweater that you hate. (Sorry,
grandmothers!) Before long, we're talking
about billions of dollars in waste in the
economy.

Economists call it “deadweight loss” and
they estimate that up to 30% of
the value of all gifts is wasted.

That means that companies wasted time
making the gift, the giver wasted time buying
it, and the recipients wasted time returning
it.

There's a way to fix this. There is a very
specific gift that is always worth the exact
same to both giver and receiver.

It's called cash. The good thing about cash is
that the receiver can always make use of
100 percent of its value.

The bad thing about cold, hard cash is
that... it's cold. It doesn't say anything
except, “Here's some money.” So this is a
conundrum.

How do we design a gift-giving formula that
is as efficient as cash and as sentimental as
you want to be?

Third: Just give people what they ask for. A
good way to get what you want is —
shocker! — to tell people what you want.

hypothetically / haipa'Betikli/ —
rmnoTeTnyeckmn

before long — Bcnep 3a Tem

deadweight loss — uncrble n3gep>xkn
to estimate — oueHuMBaTb

value — cTonmMocCTb, LieHa

to return — Bo3BpaLLaTb

to fix — ynagntb
specific — ocobeHHbIN
to be worth — ctonTb

he exact same — coBepLleHHO O 4MHaKOBO

to make use of — 1Mcnonb30BaTh

cold, hard cash — HannyHble aeHbr:
6aHKHOTbI, MOHETbI (He KpeAUTHbIE KapThbl
Nan yekn)

except /1k'sept/ — Kpome

a conundrum /ka’'nandram/ — TpyAHbI
BOMNPOC, C0XHas npobnema

to design (34ecb) — coCTaBNATb
efficient /1'fifent/ — gencTBeHHbIN,

3 PekTUBHbIN

Shocker! — He moxeT 6bITb!
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A 2011 study looked at Amazon wish lists to
determine if people were more
appreciative of gifts from the list versus
gifts that were total surprises.

It turned out that people got gifts that
weren't on their list, they actually saw them
as less thoughtfuland less personal.

Surprise is overrated — we're happier to get
what we ask for. We do everything we can to
keep gifts top secret: we wrap them so they
don't look like they came from a store.

We tear the price tags off. But we are
spending money here. If you want to make
your gift count, stop obsessing about the
moment of unwrapping and surprise.

Find out what the people that you love want
and get it for them. This is You Are Here — a
show about the science of everyday life. I'm
Derek Thompson. Thank you for watching.

a wish list — cnncok xenaHuin
to determine /d1'ta:min/ — onpegenatb
appreciative /a'pri:fiativ/ — npusHaTenbHbIN

VErsus — npoTuB

thoughtful — BHUMaTenbHbIN

personal — nnyHbIN

overrated — rnepeoueHeHHbI

a store — marasuH

to tear off — oTpbIBaTH

a price tag — LeHHMK

to spend — TpaTnTb

to make something count — cgenatb 4TO-TO

3Ha4YMbIM

science — Hayka




