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[Tone3Hada nekcuka no teme

«AHrnnnckum ana PR-
cneumnanancToB: ynpaBasanuTte
penyTtauueu in English»

BakaHcum B PR

BakaHcnu
a chief communications officer (CCO) pyKOBOAUTENb KOMMYHWUKALMOHHOIO OTA€eNa
a chief information officer (CIO) pykoBoAnTeNb MHGOPMALIMOHHOWN CNy>KObI
a PR executive NCMONHUTENbHBIV AnpekTop no PR
a PR intern PR-cTtaxep

cneunmannct no Ceda3am C O6LL|,eCTBeHHOCTbI-O

a PR practitioner (PR)

a press adviser coBeTHWK Nno PR, npecc-KoHCybTaHT

TpeboBaHuA Kk conckaTento

a natural ability to build and manage NPUPOAHasa CKIOHHOCTb K MOCTPOEHUIO U
relationships yrnpaB/ieHWO B3aMMOOTHOLLEHNSAMM

HaBbIK OpraHv3aLnn npeseHTauunin,
npoBefeHNs BCTpeY, KoHbepeHUnn
MOBUNBHBIX BbICTAaBOK

ability to organize presentations and conduct
meetings, conferences and road shows

cnocobHocCTb pa3pabatbiBaTb
KOMMYHWKaLMOHHYH CTPaTErnko C MOLLAaroBbiM
NAaHOM, CMUCKOM OTBETCTBEHHbIX L, 1
TaMUHIOM

capability to develop a communication
strategy with a step-by-step plan, a list of
responsible specialists and timelines
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copywriting and editing skills for making press
releases and other kinds of texts

HaBbIKV KOMWPaWTVHIa U pesakTMpoBaHus ans
COCTaBJ/IEHUSA NMPECC-PENN30B N APYTUX BUAOB
TEKCTOB

excellent persuasion skills

OTJINYHbIE HaBbIKN y6e>|<p,eH|/|ﬂ

leadership experience, ability to oversee and
motivate staff

NNAEPCKNIA ONbIT, CNOCOBHOCTb
KOHTPO/IMPOBAaTb U MOTUBMPOBATH
COTPYAHMKOB

perfect organizational and planning skills

OT/INYHbIE HaBbIKW MJAHVPOBAHNUSA U
opraHusauum

strong and proven contacts with editors and
key individuals in one or the other industry

3HauyMMble N NPOBEPEHHbIE KOHTAKTbI C
pesakTopaMu U KAHUEBbIMU CreLManmcTaMmm B
TOW WUAM MHOM OTpacau

teamwork and standalone skills

HaBbIKM KOMaHAHOW 1 CAMOCTONATENbHOM
paboTbl

written and verbal communication skills

HaBbIKU yCTHOI\/’I N NMUCbMEHHOWM KOMMYHUKaunn

baszoBaa TepmuHoONOTUA

a spokesperson

npecc-cekpetapb / oduLmanbHbIN
npeAcTaBUTENb KOMMAHUN

communications audit

KOMMYHWKALMOHHBIV ayAnT

community groups:
e employees
e customers
e media
e investors
e partners

e government

rpynnbl o6LLecTBEHHOCTL:
e COTPYAHUKM
e K/MEHTHI
e CMU
e VIHBECTOPbI
e napTHepbl

e [MPaBUTENLCTBO

community relations

CBA3N C MeCTHbIM HaceneHnem

conflict of interest

KOHOANKT NHTepecoB
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external publics

BHeELWHAA O6IJ.I,eCTBeH HOCTb

goodwill

HedWHaHCOBas LIEeHHOCTb KOMMNaHUK: AenoBas
penyTaums, UMUAX

grassroots support

noaaep>xkKa WUpoKnx Mmacc HaceneHuna

holding statement

KpaTkoe CTaHAapTHOe HeaeTaan3npoBaHHOeE
coobuieHre ans CMWN — wabnoH, yacto
NCMNONb3yeMbI B aHTUKPU3NCHOM PR

internal publics

BHYTPEHHAA 06LLLEeCTBEHHOCTb

promotion

npoasu>xeHune

public affairs

06LLeCTBEHHO-NOAUTUYECKME KOMMYHMKaLN,
paboTa c 0bLecTBEHHOCTbIO

public awareness

MHGOPMMPOBaHME OBLLLECTBEHHOCTU

public scrutiny

O6LLI|eCTBeHHbII\/JI KOHTPOJIb, NPUCTaJIbHOE
BH/MaHMe O6LLI,eCTBeHHOCTI/I

publicity capital

NabANLMTHBIA KanuTan

reputation measurement

OLleHKa penyTaumm

segmented groups

CErMEHTNPOBAHHbIE TPYMNMbl

stakeholder interest

3aMHTEePEeCOBAHHOCTb YYaCTBYHOLLNX CTOPOH

target audience

LieneBas ayamtopus

to achieve new product acceptance

AO6I/ITbCFI NPUHATMA HOBOIO NMPOAYyKTa

to affect public opinion

BANATb Ha O6LLI|eCTBeHHoe MHeHune

to gain favorable public opinion

3anoayyunTb 6naronp|/|ﬂTHoe O6LLI,€CTB€HHO€
MHeHune

to raise brand awareness

NOBbICATb Y3HAaBAa€EMOCTb 6per,a

to set ongoing long-term relations

YCTaHOBWUTb NOCTOAHHbIE AONTOCPOYHbIE
OTHOLWEHWNA
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PR-meponpuartusa

a briefing KOopoTKas BCTpeya obuumanbHbIX AnL, C
npeacrasutenamu CMU

a presentation npeseHTauna

a press conference npecc-koHdepeHLna

a press tour npecc-Typ, 3KCKYpCua AN XXYPHaNNCTOB

a road show cepva PR-npe3eHTaumii an BbICTAaBOK B
pa3HbIX rOPoAax 1 CTpaHax

a welcome ceremony LepeMOoHMA OTKpPbITUA

a workshop CeEMUHap, MacTep-Knacc

an awards ceremony LepeMOHMA HarpaxaeHuns

an exhibition BbICTaBKa

PR-f0OKyMeHTbI

KpaTkas MHbOpMaLMOHHas cnpaBka O

a backgrounder
KOMMaHuK

aBTOpCKaa cratbs, KoTopas rotoeutcsa PR-
a by-liner (byliner) CNeLmanmncTom, Ho Nyb6aMKyeTCa OT MMeHU
PYKOBOAWTENA KOMMAAHMM

a fact sheet bakT-nmct

a FAQ sheet JINCT BONPOCOB U OTBETOB

CTaTbsl pa3B/ekaTeNbHOroO XapakTepa o

a feature

AeATeNIbHOCTY KOMMaHUK
a press release npecc-penns, 3aasaeHve aaa CMU
executive bios buorpadun pykosogutenen

BblICOKOKa4eCTBeHHbIe |/|3o6pa>KeH na Ha

high-res images on a flash drive
dnew-HakonuTene

past press coverage nybavkauumn o komnanum B8 CMA
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MpodeccnoHanbHbIN XaproH

CO3aHNe UCKYCCTBEHHOrO 06LLLeCTBEHHOTO
MHEHWSA, YacTO NCMO/b3YEeTCA NOAUTUYECKMMMU
napTUAMU U KPYMHBIMW KOpRopaLumuamm
(HanucaHwWe 3aKa3Hbix cTaTelr, KOMMEHTapun B

astroturfing (ot aHra. AstroTurf —
MCKYCCTBEHHas TpaBa A/ CMOPTUBHbIX

naoLWwanok)
610rax OT MHOXECTBA «KyMAEHHbIX»
noJsib3oBartesnen)

. «pblba» — CcTaHAapTHas 3aroToBka Afs npecc-

boilerplate i Ac P A A P
penunsa ¢ KpaTkon MHbopmaumen o KoMnaHum
obmeH cBegeHnamu mexay PR-
npodeccmoHansom n CMW, kotopble HE MOTyT

embargo Pod b y

6bITb ONYy6MKOBaHbI O COrN1acoOBaHHOTO
BPEMEHW W AaTbl

danblmBbI 6101, co3gaBaemMbl PR-
flog (ot cnos fake (danbwwmBeIn) u blog (6a0r) | cneuranucTtom oT UMeHU NoTpebuTens B
Lensx NpoABUXEHMA KOMMNAHUU U NPOAYKTa

hook, peg uenastowmin nHdonosog ana CMU

ckpbiTas onnata CMU 3a pa3melLeHHbIN

ay to pla o
pay to piay MONOXUTENbHBIA MaTepunan o cybbekte PR

KamnaHus, HanpaB/ieHHas Ha AUCKPeAUTaLMIo
smear campaign KOHKypeHTa nyteM ¢abpvkauum koMmnpomMara
Ha Hero (JOCNOBHO — rpsA3Has KammnaHus)

whistleblower (o1 cnos whistle (cBucTok) u ocBeAOMUTENb, UHGOPMUPYHOLLMI O
blow (ayTb)) AEeNCTBMAX KOHKypeHTa

KapMaHHbI pa3roBopHMK

prAOBaﬂ NOAUTLKA Haller KOMMNaHUN icHa:
Mbl CrnpaBeiiMBO OTHOCMMCA K COTPYAHWKaM U
nogaep>XxuBaem €JNHYHO KOpropaTtnMBHYyHO

Labour policy of our company is clear, we treat
employees fairly and maintain unified
corporate culture.

Ky/NbTypY.

Our focus is on honest and transparent MbI HaueneHbl Ha YeCTHOE 1 NPOo3payHoe
communication. obueHue.

The best impact our PR strategy can get is Hamnyuwimm pesynbTatomM Hallen cTpaTermm

word of mouth effect. PR moxeT cTatbh 3ppeKkT capadaHHOro paguo.
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The goal of our corporate social responsibility
policy is to meet current needs without
compromising future generations.

Llenb Hawero Kypca KopnopaT1BHOM
COLMaNbHOM OTBETCTBEHHOCTU —
YAOBNETBOPUTb TekyLme noTpebHocTn 6e3
ywepba ans 6yayuimx noKoAeHWNN.

Today we are going to make an official
statement to avoid rumours spread around
pieces of glass that were found in our dairy
bottles.

CerogHs Mbl caenaem obvymanbHoe
3aABseHue, YToObl U3bexaTtb
pacnpoCcTpaHeHMa CNYyXOB BOKPYT KYCOUYKOB
CTeK/a, KOTOpble ObINN HaNAEHbI B HALLMX
MOJIOYHbIX MPOAYKTaX.

We need broad media coverage and social
media support.

Ham HeobxoAMMO LMpoKoe OCBeleHME B
CpeaCTBax MaccoBomr nHbopMaLmm 1
noAAep>KKa CO CTOPOHbI COLMaNbHbIX CETEN.

HanpaBneH NA 4eATENbHOCTIA

1. In-house PR:
e corporate policy
e corporate behavior
e corporate identity
e in-house magazine or newsletter

e code of conduct

1. BHyTpukopnopaTtnBHbIv PR:
e KOpropaTMBHasa NoaNTMKa
e KOpnopaTMBHasa Ky/bTypa
e QUPMEHHBIN CTUNb
e KOPMOPAaTUBHbIV XyPHaN UAN paccblika

e KOJAeKC noBegeHuA

2. Media relations:
e press kit

e newsbreak (newsworthy)

2. OTHOoweHuna co CMW:

e nHdOpPMaLMOHHas nogbopka
mMaTepvanoB Ans npeccol

e NHPONOBOZA (MHTEPECHbBIN Ans
oceeuleHns 8 CMI)

3. Corporate social responsibility (CSR):
e charity fundraising campaign
e non-profit organization (NPO)

e non-governmental organization (NGO)

3. KopnopaTuBHas coumanbHas
oteeTcTBeHHOCTbL (KCO):

e GnaroTBOpUTEsIbHAS KaMMaHUsA Mo
cbopy cpeacts

e HEKOMMep4yecKaa opraHunsauma

e HenpaBuTe/NbCTBEHHAA OpraHM3auuna
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4. Anti-crisis communications:

o risk analysis, elaboration of strategy
under emergency situations

e post-crisis response

4. AHTUKPU3NCHBIE KOMMYHUKaL MK

aHa/in3 pUCKOB, pa3paboTka cTpaTermm
B UpEe3BbIYalHbIX CUTyaLUsAX

MOCTKPU3NCHOE pearvpoBaHmne

5. Investor (shareholder) relations:
e initial coin offering (ICO)
e initial public offering (IPO)

5. OTHOWeHwuA ¢ nHBecTopamm (akunoHepamu):

nepBMYHOE pasMeLLeHne TOKEHOB
(KpunTOBaNtOTbI) KOMMAAHUM

NnepBUYHOE pasMeLLeHNe akLUin
KOMMaHuu

6. Political PR:
e election PR campaign
e spin doctoring

e government relations (GR)

6. Monntnuecknin PR:

npeaBbibopHas PR-kamnaHus
MEHeA>XXMeHT HOBOCTEM

B3aMMOJENCTBME C OpraHamu
rocyiapCTBEHHOW BaaCTU




